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Inside this report

This social listening report contains 

intelligence gathered from social networks. In 

this report, you will learn what target audiences 

are discussing around this topic, as well as 

additional competitor and market insights.

The report also aims to provide insights to 

identify customer segments, understand 

their behaviour, and engage with them more 

effectively through a digital & social strategy.

The featured brands and the listed competitors 

were chosen based on an analysis of revenue, 

overall market share, the online share of 

voice and industry trends.

Timeframe Analyzed: January 1, 2021, to 

September 30, 2022

Country: US/EN

Channels Analysed: Twitter, Blogs, Forums, 

Reddit, Reviews, News, YouTube, Facebook 

(public page), Instagram (hashtags 

research).

To identify insights 
Regarding the existing digital & social landscape in this market and industry. To discover top channels and 

main conversation drivers.
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2 To understand competitors
Analyze the competitors’ digital & social presence, strategies, techniques and gaps in this market. 

Competitor Benchmark & Insights.

To identify target groups and audiences
Audiences that can potentially consume or prescribe Trombate III. Identify HCPs/KOLs/ Advocacy/ 

Organizations that are actively using social media platforms. To understand these target groups' behaviour, 

motivation, and needs throughout their digital journey.
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Strategic insights & recommendations
Based on market insights, this report provides a series of strategic recommendations to better align the future 

of the brand’s digital & social strategy with this market’s needs.
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Industry 
Overview
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I N SI G H TS

Antithrombin resources online that 
drive share-of-voice
Top Trending Topics:  “Blood clotting” & “Surgical Procedures” - Antithrombin is used in 

surgical procedures to prevent blood clotting. 

D E E P D I V E

Twitter social media channel 
leading the conversations 
regarding antithrombin.

3300 TOTAL  

POSTS

Twitter Blogs Forums Tumblr

12% 6% 2%69% 11%

Top News Stories:

Global Antithrombin 

Market - Trends, 

Analysis and Forecast 

till 2030.

T O P RESOURCES TO S H A RE - O F -V O I C E

News

*News websites include: General News/Digital Newspapers/Specialize Magazine/News media

https://twitter.com/ASH_hematology/status/1470763676592398343
https://twitter.com/JAMASurgery/status/1560446453201395714


M A R K E T OV E R V I E W

ANTITHROMBIN DRUG,  ATRYN ® ,

APPROVED BY FDA. 
ATryn®, an anticoagulant, is the first ever biologic product produced by a genetically

engineered (GE) animal – a goat. It is for patients with a rare disease known as

antithrombin (AT) deficiency.

D E E P D I V E

'Competitive Landscape’

Some of the prominent market players 
operating in the global antithrombin market are:

Most sharing News by PRNewswire 

“Antithrombin market is expected to 

clock US$ 776.1 million by 2030”.

The growing use of antithrombin, 

in conjunction with heparin, is the 

key driver of the global 

antithrombin market.

Increasing FDA approval of Anticoagulant 
drugs.
The development of advanced 
Antithrombin enables increased demand 

and provides various options to patients 
and healthcare professionals.

M O N T H LY S OC I A L V OL U M E F O R ATRYN    

KEY QUESTION: Which players are driving the antithrombin conversations?

Gilead Sciences Inc

Strategic Developments

Bristol-Myers Squibb Company

Novartis International AG

Merck & Co

Shire Plc

Kedrion S.p.A

Scripps Laboratories Inc

Lee BioSolutions, Inc

Grifols S.A

SCL Behring

Content video talking 
about Hereditary AT 
Deficiency as a 
blood-clotting 
condition.

Published an 
article by Growth 
Plus that is shared 
in News online 
such as 
prnewswire.com.

https://twitter.com/MasMazCom/status/1436678751165747201
https://www.youtube.com/watch?v=KEJFXAfVi08
https://www.prnewswire.com/news-releases/antithrombin-market-size-2022-2030-worth-us-776-1-million-growth-plus-reports-301609069.html


H IGH LIGHT EV ENTS

February 28 World Rare Diseases Day celebration

Project Demand Initiative

Rare Disease Awareness Project by Oregon State 

University. Researching ways to support to people 

with rare disorders to reduce the stigma of feeling 

alone, runs an outreach campaign on Rare Disease 

Day.

HIGHLIGHTS:

•HOW TO HELP RAISE AWARENESS:

Take a selfie with a sign saying "I'm rare because..." 
and share on socialUn acceso homogéneo a las 
diferentes opciones terapéuticas para la PTI

Hashtags: #ShareYourRare #RareDiseaseDay

•Impact: A Positive Sentiment

Rare Disease Week on Capitol Hill, organized by the 

the EveryLife Foundation for Rare Diseases brings 

together advocates to promote education about 

federal legislative issues that affect people with rare 

diseases and their caregivers, as well as public 

strategies to advocate for further change.

HIGHLIGHTS:

•An easy way to spread disease awareness and make an 
impact is through sharing messages on social media!

•The purpose of Rare Disease Day® is to harness the 
creative energy of the millions of people around the 
world with rare diseases — and the millions who care 
about them — to raise awareness and generate action. 

•Impact: A Positive Sentiment

The US Food and Drug Administration (FDA) 

announced a series of efforts and a day-long 

conference centered on addressing the unmet 

needs of patients with rare diseases. FDA leaders 

announced the initiatives in recognition of Rare 

Disease Day.

HIGHLIGHTS:
•FDA will be holding a rare disease-focused virtual 

public meeting. At the meeting, FDA plans “to 

highlight strategies to support rare disease product 

development,” according to the announcement, by 

sharing examples of past rare disease product 

development programs

•.Impact: how patient engagement can inform the 

product development path.

Link LinkLink

https://liberalarts.oregonstate.edu/sps/dsil/rare-disease-awareness-project
https://www.pemphigus.org/rare-disease-day-and-rare-disease-week-2022/
https://www.raps.org/news-and-articles/news-articles/2021/3/fda-on-rare-disease-day-new-initiatives-and-an-upc
https://www.pemphigus.org/rare-disease-day-and-rare-disease-week-2022/
https://www.raps.org/news-and-articles/news-articles/2021/3/fda-on-rare-disease-day-new-initiatives-and-an-upc
https://liberalarts.oregonstate.edu/sps/dsil/rare-disease-awareness-project


H IGH LIGHT EV ENTS

October, 13 World Thrombosis Day celebration

Project Demand Initiative

The WTD campaign has organized and unified more 

than 3,000 medical and health organizations from 

every continent to support this cause of spreading 

global awareness of this silent killer. It is centered

on World Thrombosis Day, Oct.13, but comprises 

education and awareness activities throughout the 

year.

HIGHLIGHTS:

•campaign that focuses attention on the 
underappreciated condition of thrombosis or blood 
clots.

World Thrombosis Day Campaign Unites Thousands 

of Global Partners to Shine a Spotlight on Blood Clots 

as an Urgent Health Problem.

HIGHLIGHTS:

•To support World Thrombosis Day, this year Arjo is 
offering a virtual pack, which includes ISTH-approved 
educational materials, as well as Arjo VTE Prevention 
materials. 

Cardinalhealth is a community that customized 

education on VTE prevention.

Developing VTE Prophylaxis Consensus. 

HIGHLIGHTS:
•Celebrate World Thrombosis Day this October by 

raising awareness for venous thromboembolism 

(VTE) prevention and protocol.

•FRCS discusses the problem of healthcare-

associated venous thromboembolism (VTE), the 

need for a global consensus around VTE protocol in 

orthopaedics, and the process of global consensus, 

followed by a question-and-answer session.
Link Link Link

https://www.bizjournals.com/nashville/news/2021/10/13/world-thrombosis-day-raises-worldwide-awareness.html
https://www.youtube.com/watch?v=3oX6OEa7C7g
https://www.arjo.com/en-au/anz-insights/world-thrombosis-day-2021/wtd-virtual-pack/
https://www.bizjournals.com/nashville/news/2021/10/13/world-thrombosis-day-raises-worldwide-awareness.html
https://www.arjo.com/en-au/anz-insights/world-thrombosis-day-2021/wtd-virtual-pack/
https://www.youtube.com/watch?v=3oX6OEa7C7g


Competitor 

Benchmark & 

Brand 

Analyse

2



BIVALIRUDIN

CONVERSATION VOLUME BY 
SOCIAL CHANNEL  
1530 relevant Bivalirudin conversations occurred across all social channels during the 

evaluation period from January 1, 2021, to September 30, 2022. Most discussion topics 

are regarding Dr John Maraganore, who invented and led the discovery and development 

of ANGIOMAX® (bivalirudin) for injection, a comparison of Bivalirudin vs Heparin and 

discusses anticoagulation options.

D E E P D I V E

'Social Media Landscape’

➢ The most engaging retweet we found in The 
Society of Critical Care Medicine @SCCM 
tweeted, “education in mortality in adults 
who received bivalirudin compared to 
heparin” and “for Maintenance Systemic 
Anticoagulation During Adult and Pediatric”.

➢ News sites majority of conversations are 
about DR. John Maraganore, a biopharma 
industry leader developing Bivalirudin for 
injection.

Twitter is occasionally utilised. The 

majority of the conversation is about 

the comparison of Bivalirudin vs 

Heparin, and Bivalirudin is a safe and 

effective alternative to heparin for 

anticoagulation in ECM.

Of all social chatter occurs on News.

GNS Appoints John Maraganore, 

PhD, as Strategic Advisor for the 

most shared articles on News sites.

Forums, Blogs and 

Tumblr is rarely utilised 

by those giving some 

advice.

71%

21%

1% 3%

4%

https://twitter.com/CircIntv/status/1471246203883081734
https://twitter.com/MD_Doc_USA/status/1572784549985132546


Social 
channels

1 2 3

Driving conversations from news online about Bivalirudin regarding Heparin versus 

Bivalirudin-based and anticoagulation after primary PCI. 

iCritical Care Podcast. This podcast will be a comparative 

analysis of conventional heparin- versus bivalirudin-based 

systemic anticoagulation in adult and pediatric patients.

@MD_Doc_USA is a diagnosis & management of 

complex medical problems and this tweet concerns 

Bivalirudin as the first choice for all ECMO at 

@MayoAnesthesia.

Show a graph about the Antithrombotic strategy 

after primary PCI. Patients with ST-segment 

elevation myocardial infarction (STEMI).

Three most popular posts where BIVALIRUDIN
is mentioned around the United States.

TumblrTwitterPodcast

Link LinkLink

https://sccm.org/Communications/SCCM-Podcast/SCCM-Podcast-All-Episodes/SCCM-Pod-446-Comparison-of-Bivalirudin-Versus%E2%80%AFHepa
https://twitter.com/pwierusz/status/1564672204041867264
https://gladeolie.tumblr.com/post/675646518382002176/anticoagulation-after-primary-pci-the-land-of
https://sccm.org/Communications/SCCM-Podcast/SCCM-Podcast-All-Episodes/SCCM-Pod-446-Comparison-of-Bivalirudin-Versus%E2%80%AFHepa
https://gladeolie.tumblr.com/post/675646518382002176/anticoagulation-after-primary-pci-the-land-of
https://twitter.com/pwierusz/status/1564672204041867264


FE AT U R E S P O TL IGH T

Topics that are driving conversations on Social Media

Side Effects Symptoms Prescription
Link

Source: HMP Global Learning Network

Doctors tried an alternative known as 

bivalirudin instead of Heparin as patients 

experienced clots after getting the J&J and 

headache, dizziness and changes to vision 

side effects.

Link

Source: Frontiers’ website.

Recent clinical trials have shown that while 

bivalirudin exhibits similar efficacy to heparin, 

it offers several advantages over heparin, such 

as a better safety profile. Bivalirudin appeared 

to be related to a higher risk of stent 

thrombosis when compared to heparin.

Link

Source: HMP Global Learning Network

They are the force behind Healthcare Made 

Practical—a multichannel leader in 

healthcare events and education has an 

article published about a study to explore the 

safety and efficacy of the anticoagulant 

Bivalirudin in treating patients on dialysis 

who underwent PCI.

https://www.city-data.com/forum/politics-other-controversies/3268382-cure-blood-clots-linked-j-j.html#post60986273
https://www.frontiersin.org/articles/10.3389/fphar.2017.00410/full
https://www.hmpgloballearningnetwork.com/site/jic/original-contribution/evaluation-bivalirudin-associated-major-adverse-cardiac-and
https://www.hmpgloballearningnetwork.com/site/jic/original-contribution/evaluation-bivalirudin-associated-major-adverse-cardiac-and
https://www.city-data.com/forum/politics-other-controversies/3268382-cure-blood-clots-linked-j-j.html#post60986273
https://www.frontiersin.org/articles/10.3389/fphar.2017.00410/full


Fresh Frozen Plasma

CONVERSATION VOLUME BY 
SOCIAL CHANNEL  
2415 relevant FFP conversations occurred across all social channels during the 

evaluation period from January 1, 2021, to September 30, 2022. Most discussion topics 

are regarding receiving FFP, a survey reported and packed red blood cells.

D E E P D I V E

'Social Media Landscape’

Celebrities on Twitter: twin brothers and NFL 
standouts Jason & Devin McCourty. The 
McCourtys have had distinguished careers in 
the National Football League, and a Twitter 
account focused on a campaign to promote 
awareness and fundraising for children with 
sickle cell disease. Non-profit blood centers in 
the U.S. mention @McCourtyTwins for 
supporting blood donation.

<...200 presenting donors, 173 units of red 
blood collected, 56 Fresh Frozen Plasma 

manufactured, 223 lives saved!...>

Twitter and Blogs are occasionally 

utilised. Most of the conversation is 

about “Fresh frozen plasma 

transfusion in acute variceal 

haemorrhage: Results from a 

multicentre cohort study”.

Of all social chatter occurs on 

News. Articles published such as  

Market Research recently 

published a report, "Blood 

Collection Market“.

Forums, Blogs and Tumblr is 

rarely utilised by those giving 

some information about What 

is, use, FFP vs Platelets.

81%

6%

8%

2%

3%

https://twitter.com/julian_roessler/status/1565338985202798592
https://twitter.com/kalamityjack/status/1472050356485980161
https://twitter.com/NYBloodCenter/status/1499486164016934912


Social 
channels

1 2 3

Driving conversations from news online about comparing FFP vs Prothrombin 

complex Thrombotic Thrombocytopenic Purpura Market Insights and explanation 

about Blood products.

@RPTHjournal Research and Practice in Thrombosis and 

Haemostasis with 10.3K followers tweet regarding comparing the 

efficacy and safety of fresh frozen plasma (FFP) with prothrombin 

complex concentrate (PCC) in the preprocedural management of 

patients with coagulopathy of liver disease.

Key players such as Takeda, Omeros Corporation and others are 

developing therapies to enhance treatment modalities in the 

Thrombotic Thrombocytopenic Purpura market.

In this article, Takeda is mentioned in this article about 

developing some drugs that use a large volume of fresh frozen 

plasma. Now more at Taketa website:  Link

@ICUAdvantage YouTube with 471 subscribers, video 

from 1 year ago with 87K views. A series of videos talks 

about blood and bleeding in critical care: they kick 

things off by discussing the different types of blood 

products that are commonly used.  Explain how they 

relate to whole blood, how they are derived, and some 

common use cases and expectations for each.

Three most popular posts where FFP
is mentioned around the United States.

YouTubeNewsTwitter

LinkLink Link

http://www.jalandhar-online.in/story/126811/key-players-such-as-takeda-omeros-corporation-and-others-are-developing-therapies-to-enhance-treatment-modalities-in-the-thrombotic-thrombocytopenic-purpura-market.html
https://clinicaltrials.gov/ct2/show/NCT04683003
https://www.youtube.com/watch?v=hYfwQYuhNuo
https://twitter.com/JonRob08/status/1539035068500434946
http://www.jalandhar-online.in/story/126811/key-players-such-as-takeda-omeros-corporation-and-others-are-developing-therapies-to-enhance-treatment-modalities-in-the-thrombotic-thrombocytopenic-purpura-market.html
https://twitter.com/JonRob08/status/1539035068500434946
https://www.youtube.com/watch?v=hYfwQYuhNuo


FE AT U R E S P O TL IGH T

Topics that are driving conversations on Social Media

Side Effects Treatments Prescription
Link

Source: Unitek College

Step-by-Step Guide to Blood Transfusions article to learn 

the procedures, steps, risks, and requirements for 

performing a blood transfusion. Patients may 

experience some soreness near the puncture site, but 

this side effect should dissipate quickly. In addition, the 

patient’s doctor might request a check-up after the 

transfusion.

Link 

Source: NIH National Center for Biotechnology 

Information.

Study regarding assessed the prognostic 

values of antithrombin (AT) activity levels and 

the impact of fresh frozen plasma (FFP) 

treatment on outcome.

Link

Source: PubMed

Although fresh frozen plasma (FFP) is one 

of the most commonly prescribed therapies 

in clinical practice today, there is little 

medical evidence supporting its use. Recent 

guidelines have called for limiting FFP 

transfusions.

https://www.unitekcollege.edu/blog/a-step-by-step-guide-to-blood-transfusion/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7927448/
https://pubmed.ncbi.nlm.nih.gov/23848285/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7927448/
https://pubmed.ncbi.nlm.nih.gov/23848285/


This chart shows the volume from January 1, 2021, to September 30, 2022, 
regarding Thrombate III vs competitors’ mentions in the US market.

Competitive Intelligence

• Fresh Frozen Plasma, Bivalirudin, and Thrombate III have the highest conversation volume on News sites, followed by the 

Twitter platform. More conversations were found about FFP, followed by Bivalirudin. Conversations about Thrombate III are 

rare, indicating low brand awareness.

• The most discussion comes from HCPs, local health authorities, and news media sharing information and safety 

precautions.

2.4K Mentions 24 Mentions1.5K Mentions



S P O TL IG H T

antithrombin cardiac

16 / 28

deficiency

Link

Link

Link

KEYWORDS VOLUME CPC

antithrombin 2.4K $0

cardiac 450.0K $1.49

deficiency 74.0K $0.16

Keywords Insights – Thrombate III

This table shows the keywords most used by 
Thrombate III in the digital content analysed 
from January 1, 2021, to September 30, 2022.

Link

Link

Link

Most popular posts use the top keywords and mention Thrombate III. Sources: News, Blogs, Tumblr 
and Twitter.

https://uk.finance.yahoo.com/news/antithrombin-market-research-report-2031-143000697.html
https://twitter.com/amielbenj_/status/1385855892315426816
https://uk.finance.yahoo.com/news/antithrombin-market-research-report-2031-143000697.html
https://thoracickey.com/mediastinal-bleeding/
https://twitter.com/LADowneyMD/status/1583576179122241537
https://www.openpr.com/news/2411900/antithrombin-market-report-up-to-2031
https://twitter.com/LADowneyMD/status/1583576179122241537
https://twitter.com/LADowneyMD/status/1583576179122241537
https://twitter.com/amielbenj_/status/1385855892315426816
https://twitter.com/LADowneyMD/status/1583576179122241537
https://thoracickey.com/mediastinal-bleeding/
https://www.openpr.com/news/2411900/antithrombin-market-report-up-to-2031


S P O TL IG H T

#ecmo #Bivalirudin 

17 / 28

#anticuagulation

Link

Link

Link

Most popular posts use the top hashtags and mention Bivalirudin. Sources: News, Blogs, Tumblr and 
Twitter.

HASHTAGS VOLUME CPC

#ecmo 110.0K $2.78

#Bivalirudin 6.6K $0

#anticoagulation 5.4K $1.88

Hashtags Insights - Bivalirudin

This table shows the Hashtags most used by 
Bivalirudin in the digital content analysed from 
January 1, 2021, to September 30, 2022.

Link

Link

Link

https://twitter.com/whatdrfeinsaid/status/1389625973595910144
https://twitter.com/areinamo21/status/1356956757231349762
https://twitter.com/ELSOOrg/status/1571935390457544704
https://twitter.com/areinamo21/status/1356956757231349762
https://twitter.com/RobertHPass/status/1441266249426608137
https://twitter.com/ELSOOrg/status/1571935390457544704
https://twitter.com/JenelleBadulak/status/1561158638994984960
https://twitter.com/JenelleBadulak/status/1561158638994984960
https://twitter.com/TaniaAhuja/status/1428187228887519233
https://twitter.com/TaniaAhuja/status/1428187228887519233
https://twitter.com/RobertHPass/status/1441266249426608137
https://twitter.com/whatdrfeinsaid/status/1389625973595910144


S P O TL IG H T

#MedEd #plasma

18 / 28

#FFP

Link

Link

Link

HASHTAGS VOLUME CPC

#MedEd 2.9K $26.88

#plasma 165K $1.98

#FFP 9.9K $0

Hashtags Insights – Fresh Frozen Plasma

This table shows the Hashtags most used by Fresh 
Frozen Plasma in the digital content analysed from 
January 1, 2021, to September 30, 2022.

Link

Link

Link

Most popular posts use the top hashtags and mention Fresh Frozen Plasma. Sources: News, Blogs, 
Tumblr and Twitter.

https://twitter.com/NickJohnsonMD/status/1515716088591486980
https://www.tumblr.com/asiannews/691429470379343872/entegrion-inc-and-velico-medical-enter-into
https://twitter.com/gmsamaras/status/1355584391649636356
https://twitter.com/HTRSFellows/status/1397522092707487746
https://twitter.com/AccumenInc/status/1429069071778295819
https://twitter.com/julian_roessler/status/1565338985202798592
https://twitter.com/HTRSFellows/status/1397522092707487746
https://twitter.com/NickJohnsonMD/status/1515716088591486980
https://twitter.com/AccumenInc/status/1429069071778295819
https://www.tumblr.com/asiannews/691429470379343872/entegrion-inc-and-velico-medical-enter-into
https://twitter.com/gmsamaras/status/1355584391649636356
https://twitter.com/julian_roessler/status/1565338985202798592


HEPARIN 
SHORTAGE



HEPARIN SHORTAGE D E E P D I V E

'Social Media Landscape’

Hospital and Pharmacist staff leading in 
conversations regarding the Heparin 
shortage on the Twitter platform.

2

71% 19% 9% 1%

CONVERSATION VOLUME BY 
SOCIAL CHANNEL  
368 relevant “Heparin shortage” conversations occurred across all social channels 

during the evaluation period from January 1, 2021, to September 30, 2022. Most 

discussion topics include the shortage of heparin flushes, robotics to transform 

pharmacy operations and switching to heparin from Lovenox.

HCPs sharing posts regarding 
Pharmacies are looking for 
alternatives depending on 
the need.

An article by Allegheny 
Health Network was shared 
on News media regarding 
AHN Investing in State-of-
the-art Robotics to 
Transform Pharmacy 
Operations.

➢ Main conversations found:

https://twitter.com/virginiajeffr/status/1552301121254866950
https://twitter.com/SagetheEDRPh/status/1495585773718065152
https://twitter.com/LMad_PharmD/status/1494024399296638984


IN SIGHTS

TWITTER NEWS FACEBOOK

Denise Lamm, PharmD from @D_Nice_PharmD 

Twitter accounts Tweet regarding how she manages 

the Heparin Shortage when Heparin patients consult 

her. 

She tries to switch to Loenox.

This tweet got 4 retweets and 70 likes. 

Becker’s Healthcare equips healthcare leaders with the 

information and forums they need to learn, exchange 

ideas and further conversations about the most critical 

issues in American healthcare.

Mackenzie Bean with @mackenzie_bhr Twitter account. 

She is the managing Editor for Becker's Hospital 

Review, covering news on patient safety, clinical quality 

and infection control.

She published an article on Becker’s website regarding 

the drugs that are currently in shortage.

Karen Chouinard Fernandes is the admin of the 

Advocacy for Medical Transitions Facebook private 

group. She posts on a Facebook group regarding The 

5 most pressing drug shortages in the US (one of 

them is Heparin).

Here's what Dr Fox, a pharmacy professor at the Salt 

Lake City-based University of Utah who helps run the 

American Society of Health-System Pharmacists’ 

drug shortage website, listed as the top five drug 

shortages:

Link Link Link

Popular posts where Heparin Shortage is mentioned around the US.
Hospitals and Pharmacists are driving conversations from social media about the Heparin shortage.

* Source: FDA website - View the full list of drug shortages here.

https://twitter.com/D_Nice_PharmD/status/1495458274115829766
https://www.beckershospitalreview.com/pharmacy/114-drugs-currently-in-shortage-per-fda.html
https://www.facebook.com/photo?fbid=10160781742418442&set=gm.6133633176651650&idorvanity=367553413259684
https://www.facebook.com/photo?fbid=10160781742418442&set=gm.6133633176651650&idorvanity=367553413259684
https://twitter.com/D_Nice_PharmD/status/1495458274115829766
https://www.beckershospitalreview.com/pharmacy/114-drugs-currently-in-shortage-per-fda.html
https://www.accessdata.fda.gov/scripts/drugshortages/default.cfm


Is there a shortage of blood thinners?

Market Product

Reason for the Shortage:

• Pfizer and Sagent have heparin injections in shortage due to increased demand and manufacturing delays.

• Fresenius Kabi did not provide a reason for the shortage.

• Hikma did not provide a reason for the shortage.

• Meitheal Pharma has heparin injection available.

• Mylan, Sky and Techdow USA have heparin injections available.

Source by ASHP: the collective voice of pharmacists who serve as patient care providers in hospitals, health systems, ambulatory clinics, and other healthcare. Read more about the 
products affected and available Drug Shortage Detail: Heparin Injection (ashp.org)

Says Paul Biddinger, MD, director of the Center for Disaster Medicine. “We anticipate 
that our supply of all heparin-related products will continue to dwindle in the 

immediate future. Hospital leaders are currently in the process of reviewing all 
conservation strategies and possible alternative treatments while also working with 

manufacturing companies to examine the full extent of shipping delays and 
cancellations. Because this is a global shortage, we are not sure how long it will last, 

but we are actively doing all we can to address the situation.”

Looking at the medication shortage list 
explains the two-week delay in receiving 
heparin vials for nocturnal home hemo 

use. Shipped from a different 
supplier/manufacturer. Thankfully we 

had a bit of extra on hand.

<<< Voice of consumers >>>

https://www.ashp.org/drug-shortages/current-shortages/drug-shortage-detail.aspx?id=353&loginreturnUrl=SSOCheckOnly&fbclid=IwAR2ZXn_WY8nLC-3RloO5pk4RhqLFcjeHd4dQyBNXoWcZozDoDeFJCnWHv4E


Discussions are driving the community 
Whattoexpect.com forum. Discussion 
about switching from heparin to 
Lovenox due to the heparin shortage.

INSIGHTS

REPLIES

https://community.whattoexpect.com/forums/lovenox-ladies/topic/no-heparin-switch-113389669.html#message-113389669


Main 
Communities

• National Blood Clot 
Alliance

• Thrombophilia Support 
Group

• Foundation for Women & 
Girls with Blood 
Disorders



Social Media channels owner analysis – National Blood Clot 
Alliance, Thrombosis and Thrombophilia Support Group and 
Foundation for Women & Girls with Blood Disorders

SOCIAL MEDIA CHANNELS FACEBOOK INSTAGRAM TWITTER YOUTUBE LINKEDIN PINTEREST TIKTOK

National Blood Clot Alliance

Thrombosis and 
Thrombophilia Support Group 

Foundation for Women & 
Girls with Blood Disorders

Competitive Score

➢ The table shows how many have on social media channels and which are these.

Facebook is the platform on which all communities have an account. National Blood Clot Alliance has a notable presence online 
regarding social media channels, with seven active social media accounts. However, their TikTok channel is not a very active 
account even is no TikTok logo account on their website page.
Foundation for Women & Girls Blood Disorders has accounts in the leading social media channels.
Thrombosis and Thrombophilia Support Group is a private Facebook group.



SOCIAL MEDIA ANALYSIS 

SOCIAL MEDIA 
CHANNELS

FACEBOOK
Followers

TWITTER
Followers

YOUTUBE
Subscribers

LINKEDIN
Followers

INSTAGRAM
Followers

PINTEREST
Followers

TIKTOK
Followers

National Blood Clot 
Alliance

38K 6,654 2.31K 1,491 - 1.2K 13

Thrombosis and 
Thrombophilia 
Support Group 

1.0K - - - - - -

Foundation for 
Women & Girls with 
Blood Disorders

1.3K 628 838 195 - - -

Social Media channels owner analysis – National Blood Clot 
Alliance, Thrombosis and Thrombophilia Support Group and 
Foundation for Women & Girls with Blood Disorders

➢ The table shows how many followers have on social media channels and which are these.

Regarding followers, the associations have the most volume on Facebook platforms. National Blood Clot Alliance 
has the most volume of followers on owned social media channels as the total followers are almost 50K 
followers.
Foundation for Women & Girls with Blood disorders have a lower follower volume on the LinkedIn platform.



Family Health History 
Facebook Live

The most important time 
of the year for their 
community

The three posts with the most engagement generated 
positive sentiment.
Each posting began with a very different purpose, resulting in conversations that generated positive sentiment across the 

platforms such as Twitter/Facebook/YouTube. The topics are about November Family Health History day, building 

community among people who are affected by a blood clot and educational videos that build public awareness.

TWITTER

#EyesLipsFace

Programs that build public 

awareness
YOUTUBEFACEBOOK

National Blood Clot Alliance

An educative program on Facebook live to discuss blood clots, 
driver by Beth Waldron Alliance’s communication director and 
also a blood clot patient and Doctor Stephen, a hematologist 
and also one of the founders of the National Blood Clot 
Alliance.
An engagement of 1.2K views, 157 comments and 43 likes.

The most important time of the year to connect 
with the clotting and clotting disorders 
community. The purpose is to build awareness 
and building community among people who are 
affected by blood clots or who are at increased 
risk.
An engagement of 40 Retweets and 57 likes.

Twitter Link YouTube Link

Katie Hoff discusses her blood clot experience. An 
educational video’s mission is through programs 
that build public awareness, educate patients and 
healthcare professionals and promote supportive 
public and private sector policy. 
An engagement of 2.7K views, 23 comments and 43 
likes.

FACEBOOK

Facebook Link

TWITTER

https://twitter.com/StopTheClot/status/1366369932787736577
https://www.youtube.com/watch?v=jinRtnevASg
https://www.facebook.com/stoptheclot/videos/2588740044602678/
https://www.facebook.com/stoptheclot/videos/2588740044602678/
https://twitter.com/StopTheClot/status/1366369932787736577
https://www.youtube.com/watch?v=jinRtnevASg


Educational Programs 
and Webinars

Short animation video 
about Bleeding Disorders 
and Periods

The three posts with the most engagement generated 
positive sentiment.
Each posting began with a very different purpose, resulting in conversations that generated positive sentiment across the 

platforms such as Twitter/Facebook/YouTube. The topics are about Educational Programs and Webinars, Bleeding 

Disorders and FWGBD webinars.

TWITTER

#EyesLipsFace

FWGBD Webinar 

State-of-the-science 

Webinar

YOUTUBEFACEBOOK

Foundation for Women & Girls with Blood Disorders

Kimberly Roque is responsible for ensuring excellence in 
the educational programs and webinars offered by the 
Foundation for Women & Girls with Blood Disorders. She 
has recently served as education director for a health 
services organisation and a philanthropic association.

An engagement of 1 comment and 10 likes.

Twitter Link YouTube Link

Hosted by the FWGBD, detailed disseminated information 
on the diagnosis and management of vaccine-induced 
immune thrombotic thrombocytopenia (VITT) post-
vaccination. The Webinar featured a leading expert in the 
area of heparin-induced thrombocytopenia (HIT) and the 
most recent information regarding its background, 
diagnosis, and clinical management.
An engagement of 3K views and 48 likes and comments are 
turned off.

FACEBOOK

Facebook Link

TWITTER

FWGBD shared a video from the @HemeConnect 
Twitter account. FWGBD Board member Sarah O’Brien, 
MD, MSc, participated in its creation. Haematologists, 
gynaecologists and nurses developed the video.
This program is supported through an independent 
educational grant from Takeda (Jan 2022).
An engagement of 82K views, 10 Retweets 44 Likes.

https://twitter.com/fwgbd/status/1495059652358332419
https://www.youtube.com/watch?v=Gjhy2F9eC48
https://www.facebook.com/fwgbd/photos/pb.100063469396741.-2207520000./2848291611910715/?type=3
https://www.facebook.com/fwgbd/photos/pb.100063469396741.-2207520000./2848291611910715/?type=3
https://twitter.com/fwgbd/status/1495059652358332419
https://www.youtube.com/watch?v=Gjhy2F9eC48


Once we analyse this Private Facebook group, we can determine that it is addressed to HCPs and non-
professionals, as in the example we show below.

Thrombosis and Thrombophilia Support Group 

- The most engagement posts & relevant content -

Member since April 21, 2022

Member since January 24, 2022

Member of since July 6, 2021 Member since March 15, 2022

Former member of Thrombosis and 
Thrombophilia Support Group

The main purpose of this group is to get answers from the group, where members can ask other members for advice or 
recommendations, even HCPs promoting their services—the main driving conversations about Thrombosis and Thrombophilia. In 
terms of sentiment, we can consider that most posts generate a positive sentiment with likes, sharing and “tone-of-voice " from 
the members.

https://www.facebook.com/groups/3050090553/user/100003562213306/
https://www.facebook.com/photo?fbid=187487943804946&set=a.187487957138278
https://www.facebook.com/groups/3050090553/user/637525212
https://www.facebook.com/groups/3050090553/user/505466967/
https://www.facebook.com/groups/3050090553/user/1016407011/
https://www.facebook.com/groups/3050090553/
https://www.facebook.com/groups/3050090553/


Relevant 
Publications

• JAMA Network

• PubMed (nih.gov)



JAMA Network Insights 
KPI – interested to know the reaction, any chatter around

Association of Changes in Antithrombin Activity Over Time With Responsiveness to 
Enoxaparin Prophylaxis and Risk of Trauma-Related Venous Thromboembolism

Overview of attention for article published in JAMA Surgery, August 2022 

Relative article published on News

https://jamanetwork.com/journals/jamasurgery/article-abstract/2793540
https://jamanetwork.com/journals/jamasurgery/article-abstract/2793540
https://link.springer.com/article/10.1007/s11239-021-02478-4
https://www.thrombosisresearch.com/article/S0049-3848(20)30013-X/fulltext#secst0030


20 tweets from 17 users, with an upper bound of 74,604 followers.

S P O TL IG H T

JAMA Network Insight on Twitter

HCPs share the article on their Twitter accounts with a positive sentiment.



PubMed (nih.gov)
KPI – interested to know the reaction, any chatter around

A Multicenter, Randomized, Double-Blind, Placebo-Controlled Trial of Preoperative Antithrombin 
Supplementation in Patients at Risk for Antithrombin Deficiency After Cardiac Surgery

Overview of attention for article published in PubMed (nih.gov), July 2022 

Relative article published on News

https://pubmed.ncbi.nlm.nih.gov/35877927/
https://pubmed.ncbi.nlm.nih.gov/35877927/
https://journals.lww.com/anesthesia-analgesia/Abstract/9900/The_Rise_and_Fall_of_Antithrombin_Supplementation.475.aspx
https://journals.lww.com/aacr/Abstract/2019/09150/Non_Antithrombin_Mediated_Heparin_Resistance.4.aspx


6 tweets from 5 users, with an upper bound of 17,376 followers and 1 
on Facebook public wall post. 

S P O TL IG H T

PubMed (nih.gov) Insights on Twitter & Facebook

HCPs share the article on their Social Media with a positive sentiment.



Target Group 
Audiences

• Consumer/Patients with 

hereditary antithrombin 

deficiency - (>35 Y).

Customer/HCP - all age groups (>18 Y):

• Cardiovascular Anesthesiologists

• Anesthesiologists

• Perfusionists,

• Infusion Centers

• Intensivists

• Hospitalists



S OC I A L P E R SO N A

Professions, Interests, Gender - Cardiovascular Anesthesiologists 
on Twitter. 

NFEGY

T O P I N T E RE S T S

Demographics (vs Twitter Average) Bio Keywords

HOSPITAL TRANSFUSION
Top Keyword

The HCP audiences are broken down by demographic classifications - demographic compared to the 
average person on Twitter. 



S OC I A L P E R SO N A

Professions, Interests, Gender - Anesthesiologists on Twitter. 

NFEGY

T O P I N T E RE S T S

Demographics (vs Twitter Average) Bio Keywords

HOSPITAL TRANSFUSION
Top Keyword

The HCP audiences are broken down by demographic classifications - demographic compared to the 
average person on Twitter. 



S OC I A L P E R SO N A

Professions, Interests, Gender - Perfusionists on Twitter. 

NFEGY

T O P I N T E RE S T S

Demographics (vs Twitter Average) Bio Keywords

HOSPITAL TRANSFUSION
Top Keyword

The HCP audiences are broken down by demographic classifications - demographic compared to the 
average person on Twitter. 



S OC I A L P E R SO N A

Professions, Interests, Gender - Infusion Centers on Twitter. 

NFEGY

T O P I N T E RE S T S

Demographics (vs Twitter Average) Bio Keywords

HOSPITAL TRANSFUSION
Top Keyword

The HCP audiences are broken down by demographic classifications - demographic compared to the 
average person on Twitter. 



S OC I A L P E R SO N A

Professions, Interests, Gender – Intensivists on Twitter. 

NFEGY

T O P I N T E RE S T S

Demographics (vs Twitter Average) Bio Keywords

HOSPITAL TRANSFUSION
Top Keyword

The HCP audiences are broken down by demographic classifications - demographic compared to the 
average person on Twitter. 



S OC I A L P E R SO N A

Professions, Interests, Gender – Hospitalists on Twitter. 

NFEGY

T O P I N T E RE S T S

Demographics (vs Twitter Average) Bio Keywords

HOSPITAL TRANSFUSION
Top Keyword

The HCP audiences are broken down by demographic classifications - demographic compared to the 
average person on Twitter. 



POTENTIAL KEY OPINION LEADERS – Individuals & 
Organizations 

S OC I A L P E R SO N A

KOLs driving 

conversations regarding 

Antithrombin III –

Tweets where the 

relevant topics are 

mentioned in the US. 

https://twitter.com/AaronGoodman33/status/1540451049118392320
https://twitter.com/SGottesmanMD/status/1306910414886891521/photo/1


POTENTIAL KEY OPINION LEADERS – Individuals & 
Organizations 

S OC I A L P E R SO N A

KOLs driving 

conversations regarding 

Antithrombin III –

Tweets where the 

relevant topics are 

mentioned in the US. 

https://twitter.com/Rx_Ed/status/1474044366117343235
https://twitter.com/KamGhadimiMD/status/1573704860754755589


POTENTIAL KEY OPINION LEADERS – Individuals & 
Organizations 

S OC I A L P E R SO N A

KOLs driving 

conversations regarding 

Antithrombin III –

Tweets where the 

relevant topics are 

mentioned in the US. 

https://twitter.com/JonRob08/status/1602325297759657989/photo/1
https://twitter.com/acweyand/status/1546798975717703680


POTENTIAL KEY OPINION LEADERS – Individuals & 
Organizations 

S OC I A L P E R SO N A

KOLs driving 

conversations regarding 

Antithrombin III –

Tweets where the 

relevant topics are 

mentioned in the US. 

https://twitter.com/GBarnesMD/status/1417490821448876042
https://twitter.com/GuyYoungMD/status/1282711706444001280


S OC I A L P E R SO N A - CONSUMERS

Professions, Interests, Gender – Millennials Patients with hereditary 
antithrombin deficiency on Twitter. 
Patients are broken down by demographic classifications - demographic compared to the average person 
on Twitter. 

T O P I N T E RE S T S

HOSPITAL TRANSFUSION

Top Professions

of people are mostlikely  interested in: more likely to discuss topic than the general population



VOICE OF CONSUMERS

- The most engagement posts & relevant content -

Most discussion topics are regarding patients and families’ patients with Antithrombin III deficiency and having a 
test.

Link

Link

Link

Link

The Voice Of Consumer on Twitter during the evaluation period from January 1, 
2021, to September 30, 2022, in the US. 

https://twitter.com/Lawdog85/status/1404797038986940422
https://twitter.com/shiellatequilaa/status/1366591077524897800
https://twitter.com/mrkallman/status/1376096662377140227
https://twitter.com/benni1028/status/1382310471181725702


VOICE OF CONSUMERS

- The most engagement posts & relevant content -

Most discussion topics are regarding patients looking forward to hearing about any personal experience,  
antithrombin deficiency patients who got a positive pregnancy and Lovenox injections treatments.

The Voice Of Consumer on Forums during the evaluation period from January 1, 
2021, to September 30, 2022, in the US. 

Link

Link

Link

Link

Link

Link

Link

Link

https://community.babycenter.com/post/a77860541/another-scheduled-c-section-question
https://community.whattoexpect.com/forums/october-2022-babies/topic/lovenox-question-138890651.html#message-138936795
https://community.whattoexpect.com/forums/october-2022-babies/topic/lovenox-question-138890651.html#message-138890651
https://community.babycenter.com/post/a77814417/advice-for-lovonox-due-to-rpl
https://community.babycenter.com/post/a28196753/interesting_known_cause_of_sch?page=4
https://twitter.com/mrkallman/status/1376096662377140227
https://community.babycenter.com/post/a77217225/pregnant-after-pulmonary-embolism
https://www.inspire.com/m/Mari-/journal/mari-journey/


INSTAGRAM

FACEBOOK

Link Link

VOICE OF CONSUMERS

Most discussion topics are regarding Blood Clot 
awareness month, family history, and a mom who has a 
question about how you cope with knowing she could or 
have to give this disorder to her kids. One of the reply 
posts talked about his haematologist telling him they can 
be tested after age one.

The Voice Of Consumer on Social Media 
during the evaluation period from January 1, 
2021, to September 30, 2022, in the US. 

https://www.instagram.com/p/CM96P6SFZuy/?igshid=181jkrzgxzcyu
https://www.facebook.com/groups/16511055236/user/1229584638


Recommendations

Strategic Insights 
&

Recommendations



Recommendations & Insights

The value of listening to 

non-HCP Groups

While it is possible to listen to 

HCPs, they often speak behind 

privacy walls in closed networks, 

which cannot be accessed for 

market research purposes.

There is a much larger volume of 

journalists, support worker 

caregivers other consumer 

conversations, which is also 

valuable, and a missed 

opportunity if excluded from the 

analysis.

Understanding the views of these 

groups, particularly journalists, 

provides the brand with an 

insight into the needs of the end-

users of their products.

• Although webinars with expert opinions on Hematologic, Thrombosis , Thrombophilia, etc., could 

deliver a considerable volume of the target audience, we found that the most successful impact in 

terms of engagement views and attending webinars is when offering a space addressing patients 

that can be involved in participating it and an expert can respond to their queries. 

• We can determine that this content could address more volume audiences even if the expert 

ponent can explain their experience as a patient. For instance, the Stop The Clot webinar, an 

educative program on Facebook live to discuss blood clots, by Beth Waldron Alliance’s 

communication director and blood clot patient.

• We encourage you to join the Thrombosis and Thrombophilia Support Group private 

Facebook group with highly positive sentiment to learn more about the conversations with 

patients and HCPs and to know the trends conversations are running.

• This group is created to ask and get answers about specific diseases such as Thrombosis. 

Even HCPs promote their services. Genera a high impact on the target audiences with a 

positive sentiment.

• We don’t collect enough data regarding Thrombate III mentions online to evaluate the 

perception of Target Audiences; however, antithrombin has considered the volume of 

mentions (over 3K from Jan 2021 to Sept 2022) for assessing the perception of 

consumers and HCPs and almost 70% on News.



Recommendations & Insights
The world-leading haematology journal - The Lancet Haematology Home Page

The world-leading haematology journal, with a strong clinical focus, provides an independent voice for the haematology community and 

advocates for the improved lives of patients with haematological diseases around the globe. They publish various content types that 

encompass all aspects of clinical haematology: Articles, reviews, Comments, News, Clinical Picture, and Correspondence. They 

mention antithrombin III in their Twitter account and offer banner ads; we found Takeda banner ad on the top home page.

• Tactics and campaigns to promote the brand include Facebook Ads, Instagram and App. Heparin has an app (Android & iPhone) to 

promote the brands, i.e. Xarelto, Heparin app.

• Consider including hashtags and keywords more used for competitors like Bivalirudin in your content strategy plan and paid search. 

i.e. #ECMO, #anticuagulation.

• Recommend support communities such as Foundation for Women & Girls With Blood Disorders – YouTube.

https://www.thelancet.com/journals/lanhae/home


Target Group Insights

• HCPs Twitter authors were also segmented 

according to their engagement level, both in terms 

of volume and over time. This allows Thrombate to 

track the impact of potential KOLs over time.

• Once identified, further analysis of KOLs can reveal 

the most pertinent topics for these groups 

compared to others. Similar identification and 

filtering practices can create target groups of other 

KOL types, including key figures in the market.

• In this study, the aim was to discover the key author 

groups interested in them inform messaging and 

channel strategy for the brand. We encourage you 

to follow these influencers’ authors to understand 

their key channels and conversation drivers.



KOLs & Strategy 
Insights

Your brand health will ultimately deeply 

impact the consumer awareness of your 

brand and your bottom line.

Influencers and micro-influencers 

drive conversations regarding 

Causes of heparin resistance, 

Thrombocytosis, Antithrombin 

supplementation in Cardiac Surgery, a 

better understanding of hereditary 

antithrombin deficiency, different 

stories for antithrombin and Protein 

C.

The authors were split into their 

speciality groups to understand the 

HCP conversations on Twitter better. 

Hematologists, Clinical Pharmacology 

and Cardiologist, drove almost 75% of 

mentions.

This suggests that HCPs concerned 

with patient support/well-being could 

be a key online target group 

interested in Antithrombin 

medication.

Regarding the type of content, videos 

drive more views and engagement than 

other posts. Regarding content ideas 

such as: The topic of Thromboembolic 

Disorders mentions different 

anticoagulant proteins and brands. 

Building community among people 

affected by a blood clot and educational 

videos that build public awareness. 

Educational Programs and Webinars, 

Bleeding Disorders.

Conclusion: The importance of 

emotional support for patients was 

underlined (“counselling”), and the links 

between treatment and side effects.

Understanding existing topics of 

interest can inform the creation of 

compelling content for the community.

There was also a group of patients 

talking openly on Twitter; however, 

patients were also the most likely 

author group to chat in online forums, 

driven by the ability to speak 

anonymously.

41 2 3



Hospital and Pharmacist staff leading in conversations regarding the Heparin 

shortage on the Twitter platform.

Pharmacies are looking for alternatives depending on the need. Discussions are 

driving the community Whattoexpect.com forum. Discussion about switching 

from heparin to Lovenox due to the heparin shortage. Doctors tried an alternative 

known as bivalirudin instead of Heparin.

We’ve been doing quite a few studies on micro-influencers. If you’re a well-
known brand, you have the ability to create influence and identify those up-and-
comers and have an influence on your campaigns. Build relationships, and reach 
people a brand can’t.

The majority of non-HCP online authors using/exposed to the medication and 
likely to mention a product tend to use generic terms rather than specific drug 
or manufacturer names.

Patients were the most likely to be concerned with the ability to live a normal 
life when on effective treatment, even more so than an extended one. Regaining 
normality is a message likely to resonate with patient advocacy groups.

Combined with the channel insights, this data could underpin a wider social 
engagement strategy.

Consumer conversations in social media frequently detail their lives, situations 
and experiences, providing granular insights akin to those possible in focus 
groups. Many online authors and conversations provide a scale more similar to 
questionnaires.

Lastly, unprompted data allows for discovering potential “unknown unknowns”.

Conclusion
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