
TikTok and Healthcare 
Professionals: 

Leveraging the Platform to 
Enhance Patient Outreach



Overview

TikTok is a powerful platform that healthcare 
professionals can use to reach out to patients and 

enhance their outreach. Leveraging the platform can 
help healthcare professionals build relationships with 
patients and provide them with valuable information.
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Content Types on TikTok

August 2016

TikTok launches

April 2018

TikTok introduces 
music videos

June 2018

TikTok adds hashtag 
challenges

August 2018

TikTok adds short-form 
videos

October 2018

TikTok adds live 
streaming

December 2018

TikTok adds 
educational content



TikTok Usage Statistics

TikTok usage is highest among 18-24 year olds.

*Source: Statista, 2020



Aldo Gómez: TikTok Doctor

Aldo Gómez: TikTok Doctor

Aldo Gómez is an example of how TikTok can be used to reach a large and engaged 
audience, making it an attractive platform for businesses to explore.

Source: TikTok

In just 4 days, this mini video received almost 4,000 likes and nearly 400 
comments. 

Link

https://www.tiktok.com/@doctormickas/video/6993184580463332613?lang=es&is_copy_url=0&is_from_webapp=v1&sender_device=pc&sender_web_id=6994909783635691014


Pharmacy: TikTok Doctor

Aldo Gómez: TikTok Doctor

Users can be found making fun of themselves in embarrassing ways in public. Patients 
visit pharmacies to receive advice. A clear example of their influence can be found in 

this account.

Source: TikTok

Profile of a pharmacist who gives health and pharmaceutical advice 
and also provides health education.

Link

https://www.tiktok.com/@farmatiks/video/6992663101371878662?lang=es&is_copy_url=0&is_from_webapp=v1&sender_device=pc&sender_web_id=6994909783635691014


Healthcare professionals are using TikTok to develop messaging that is likely to 

resonate with patients in younger demographics. Healthcare professionals are 
posting videos that include humor, self-deprecation, and specific health content in 
meme-like forms. The platform is thus becoming an integral part of social media 
healthcare ecosystems, allowing healthcare professionals to interact with young 
people on a personal level. Additionally, HCPs use the platform to further promote 
personal websites and YouTube channels by including these links on their account 
bios.

TikTok thrives on its irreverence, distinguishing itself as a platform where users can 
be found making fun of themselves in embarrassing ways in public. Few videos 
fell in the animated or documentary categories, except for TV programs and excerpts 
from news reports. 

These results suggest that healthcare professionals are using the platform to 
humanize their professions, thus avoiding rigid hierarchies between doctors and 
patients.





'The Humorists' on TikTok

Overview of Humorists on TikTok

Humorists are content creators who specialize in 
comedic content on TikTok, often using the 

platform to share jokes, skits, and other 
humorous content.

Popularity of Humorists

Humorists have become increasingly popular 
on TikTok, with many of them gaining millions 

of followers and becoming influencers.

Reach of Humorists

Humorists have a wide reach on TikTok, with 
their content often going viral and reaching a 

large audience.

Humorists are an important part of the TikTok landscape, and understanding their 
impact is essential for any market overview of the platform.



“Healthcare Professionals are 
the unsung heroes of TikTok, 

and their contributions should 
not be overlooked.”



Humor, Self-Deprecation, & 
Content

Humor and self-deprecation can be powerful tools for healthcare 
professionals to use when engaging with patients on TikTok. By 

leveraging these techniques, healthcare professionals can create 
content that resonates with their audience and encourages 

meaningful interactions.



Usernames & Titles

Usernames Titles

Creating an appropriate username and title is essential for healthcare 
professionals to leverage TikTok for patient outreach.



Content Performance

TikTok can be a powerful tool for healthcare professionals to reach their patients.

*Data from TikTok Analytics



Recommended Tactics for brands®

Create Educational Content

Create content that educates healthcare 
professionals on the benefits of brands®

Engage with Followers

Interact with followers to build relationships 
and trust in the brand

Share Patient Stories

Share stories of patients who have had 
success with brands® to build credibility

By leveraging TikTok, healthcare professionals can effectively reach their patients and promote 
brands® through educational content, engagement, and patient stories.
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